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PACKAGE 1: ALL SALES PACKAGE B: ALL YEARLING SALES PACKAGE D: ALL MIXED SALES PACKAGE J: ALL KENTUCKY
Type Books Sale Co.
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PACKAGE H: ALL CALIFORNIA PACKAGE K: ALL MARYLAND
Sale Co. Slale Month Type Sale Co. State Month Type Books
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Vo | Wayto | a0 |1 ] Reach the Thoroughbred industry’s

- ' most serious buyers at every major
' sale in the country.
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MTarget specific audience—including
yearling buyers, 2-year-old buyers,
and mixed sale buyers.

M Adjust your ad for different editions

DEADLINES AD DIMENSIONS all year long without paying any more.

_Space | Materials Trim Size 5.5” X 8.5”
First Yearling Sale June 15 | June 22,2009 Bleed Size 5.75” X 8.75”

\g First Mixed Sale Sept. 7, 2009 Image Area 4.5”X 8”
. ‘ o First Two-Year-0ld Sale | Jan.1 | Jan. 8,2010 Line Screen 133 minimum

Qf Create your own advertising
campaign.

Qf Take advantage of advertising

Account Executives packages as low as $150!

SHIRLEY DIEVERT KRISTI HEASLEY JIM HURST

859.276.6779 859.276.6782 859.276.6778 4

sdievert@BloodHorse.com kheasley @BloodHorse.com jhurst@BloodHorse.com Nt : oy :
KY/Southwest/Midwest/Canada/Europe  KY/Southeast/NortheastMid-Atlantic ~ KY/West Coast = . Auction Edge advertising is...

TERRY LEFFEL HARRY MILLER BloodHorse.com/MediaKit -

859.276.6818 859.276.6777 1.800.866.2361 P AFFORDABLE
tleffel@BloodHorse.com hmiller@BloodHorse.com advertise @BloodHorse.com 3 FLEXIBLE
National Product Ad Sales Classifieds/Real Estate/Financial Services/

Insurance A
LESLIE NEILSON | : TARG ETED

859.276.6744 Published b
Ineilson @BloodHorse.com ublished by , ' .
Online Advertising Auction Edge Now Includes ' EFFECT'VE

B’””dn””rsg Exclusive TrueNicks Ratings!

Making It Even More Useful To

The Industry’s Top Buyers.

Blood-Horse




TARGET THE INDUSTRY’S TOP BUYERS!
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"nmENms AuctioNn EbpGe Now IncLubpes ExcLusivE TRUENIcks RATINGS'

Do more than just hope for the best

AUCTION EDGE
DELIVERS AN AUDIENCE
OF SERIOUS BUYERS
THAT YOU WANT
TO TARGET.

Auction Edge users aren’t your typical “window shoppers.” They are a
select group of highly-engaged, “cream of the crop” industry professionals
that compete at the top level of the game. They rely on Auction Edge as an
essential and information-packed resource when preparing for the most
important sales occurring in the Thoroughbred industry.

Auction Edge users depend on the important hip-by-hip entries that
include stud fees, breeder information, complete produce records for 1st
and 2nd dams, racing and sales histories, BRIS Speed Ratings, dosage
information, and the fast delivery made possible through our electronic
edition of Auction Edge.

In addition, Auction Edge’s highly-organized, easy-to-read-and
understand format, means that Auction Edge readers come back again
and again. They appreciate the complete package that Auction Edge delivers.

When you need to get your company’s message in front of the key
players you need to advertise in Auction Edge. That’s where you will find
those all-important decision-makers...using Auction Edge to help make
their buying decisions!

\/ FLEXIBLE ADVERTISING. ONLY IN AUCTION EDGE...
NEW FEATURE! CHANGE YOUR AD AT ANY TIME FOR ANY SALE! Did you

know that you can adjust your ad for different editions all year long without paying
any more? You can promote your consignment or highlight your stallions or services.
Unlike other buyer’s guides, Auction Edge lets you change your ad anytime during the
year to keep your message fresh and timely.

\/AFFORDABLE AD RATES.
THAT'S DEFINITELY A REASON TO ADVERTISE IN AUCTION EDGE.

Advertising packages start as low as $150. Where else can you enjoy such high-profile,

targeted exposure while reaching such a key decision-making audience, for such a
low price?

\/BONUS EXPOSURE AT NO ADDITIONAL COST.

ANOTHER BENEFIT OF ADVERTISING IN AUCTION EDGE.

When you advertise in Auction Edge you will receive a complimentary one-inch
banner advertisement on various right-hand editorial pages located throughout the
book to increase your total exposure and help drive home your company’s marketing
message. Frequency advertising is proven effective and another reason Auction Edge
should definitely be included in your annual marketing plans.

BloodHorse.com/MediaKit

Contact us now.
We are ready to help
you create your

AUCTION EDGE
ad campaign

Call
1.800.866.2361
or

859.278.2361

or email:
advertise@BloodHorse.com.
Fax: 859.276.6706.



